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Manufacturing in Québec #71 requested CCAB/T' }

Québec has seen positive gains in the
course of this past year. The province’s
economy reached a high point early
in the year, according to a recent RBC
Economics Provincial Outlook report.
Real GDP is forecast to advance by
2.4 per cent, just off the estimated

2.8 per cent pace of last year. Further
recovery in some of the province’s key
manufacturing and service industries,
strong business investment, and an
improving job market looks to continue to drive economic
activity at a sustained rate through 2012.

Rob Colman Editor
rcolman@annexweb.com
(905) 726-4656

And there are positive signals on the horizon for 2012 and
beyond. For instance, Québec’s aerospace industry is con-
sidered among the best in the world. In fact, 60% of overall
Canadian aerospace industry production takes place in Québec,
where sales reached some CDN$12.4 billion in 2009. Although
the market was soft in 2010, Canadian aerospace production is
expected to exceed its previous 2008 peak by 2015.

Global passenger and freight air traffic has already recov-
ered from the effects of the recession, boosting demand for
new orders in the civil segment of the industry. In the coming
years, demand for more fuel-efficient aircraft and the grow-
ing importance of emerging markets will generate even more
business opportunities. One need only note the development
of the CSeries planes that Bombardier has in development,
and the efforts of Airbus and Boeing to match the efficiencies
of that vessel. Quebec manufacturing plants will gain from
these investment.

Quebec manufacturers are retooling today to meet the
challenges of this marketplace - adapting to the needs of a
changing economy, and investing in machinery that can help
them expand in the future.

According to a survey by the Society of Manufacturing
Engineers (SME), more than 50 percent of manufacturers

in Canada planned to invest in manufacturing equipment in
2011 compared to 2010. That investment growth continues,
as you can see on shop floors across the country. Quebec
manufacturers, like their colleagues across the country, are
learning how to work smarter to compete in a tighter market.
They are depending on suppliers for key insights, and PiQ is
one of the sources they use for those insights.

Québec has a diversified industrial base, effective and sub-
stantial provincial incentives and improving markets. With
strong fundamentals, the province’s manufacturing sector will
continue to grow and prosper. Be front and centre with your
client base by advertising with us.

Reaching buyers in Quebec’'s OEM
manufacturing and process/resource
industries... including:

® Transportation ® Wood Product

(including Aerospace) Manufacturing
® Food and Beverage ® Chemical

® Metal Fabrication @ Petroleum
® Machinery Manufacturing @ Forestry

® Electrical Equipment ® Mining

® Furniture Manufacturing @ Utilities

...Delivering your information
in print and online

Circulation analysis total circulation 12,304

COVERAGE BY INDUSTRY*

Transportation
& Warehousing

0.6%

Agriculture, Mining,
Utilities & Construction

3.2%

Public Administration 1.2%

Services, including
consulting engineers,
welding shops, etc.

4.5%

Wholesale &
Retail Trade

2.5%

Food, Machinery,
Fabricating Metal

87.1%

Reach Manufacturing Decision Makers

CIRCULATION BY JOB TITLE*

Administrative Management

Purchasing
594 579
R&D
924
Senior Executives
(L\ (Owners, Presidents,
VPs, Chairmen, etc.)
Engineering 6,020
1,256

e

Plant Production/ Other Qualified
Operations/Maintenance Resources

3,062 369



L'avantage du laser a solide
est-ce pour vous?
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Réglements et conseils
en lubrification uniques aux

January/February

Ad Close: 16-Jan

Material due: 23-Jan

Mail: 16-Feb

Bonus Distribution:
FABTECH Canada (Mar. 20-22)

2012 PiQ. Print Editorial Calendar

ISSUE EDITORIAL LINEUP

¢ Aerospace Special Report

e Power Transmission / Motion Control
¢ Hydraulics & Pneumatics

e Cutting Tools

e Fabricating / Forming

¢ Plant Maintenance

¢ Welding

April/May

Ad Close: 12-Mar

Material due: 19-Mar

Mail: 11-Apr

Bonus Distribution:
Montreal Manufacturing
Technology Show (May 14-16)

e Electronics Industry Special Report
* Power Transmission

e Cutting Tools

¢ CNC Machine Tools

¢ Adhesives & Fasteners

e Sensors & Switches

¢ Plant Maintenance

T
Un Grand Rendez-vous a ne pas manquer!
[T —— -

June/July
Ad Close: 7-May
Material due: 14-May

¢ Energy Management Special Report
e Motion Control
* Plant Maintenance

Le ciel se dé_guge pour b
i lindustrie de 'aérospatiale

Mail: 30-May e Fabricating / Forming

¢ Welding

¢ CAD/CAM Software

¢ Handheld Test Tools
September/October * Metalworking Technology Special Report

Ad Close: 30-July

Material due: 7-Aug

Mail: 30-Aug

Preview Issue:

¢ IMTS (Sep. 10-15, Chicago)

¢ Fabtech (Nov. 11-13, Las Vegas)

¢ CNC Machine Tools

¢ Plant Maintenance

® Enclosures

e Cutting Tools

¢ Adhesives & Fasteners

November/December
Ad Close: 10-Oct

Material due: 17-Oct

Mail: 9-Nov

¢ Transportation Special Report
¢ Plant Maintenance

e CAD / CAM Software

¢ Fabricating / Forming

¢ Welding

¢ Motion Control

® Power Transmission




2012 PiQ Digital Media Editorial Calendar

NEWSLETTERS (2X/MONTH) E CONNECTS

MATERIAL DUE DATES

E-letter #1:

E-letter #2

E-letter #1:
E-letter #2:

E-letter #1:
: Mar. 20

E-letter #1

E-letter #1
E-letter #2

E-letter #1

E-letter #1

E-letter #1:
E-letter #2:

E-letter #1

E-letter #1

E-letter #1:
E-letter #2:

E-letter #1:
E-letter #2:

E-letter #1:
E-letter #2:

Jan. 3

rJan. 17

Feb. 7
Feb. 21

Mar. 6

:Apr. 3
: Apr. 17

: May 1
E-letter #2:

May 15

:Jun. 5
E-letter #2:

Jun. 19

July 3
July 17

tAug. 7
E-letter #2:

Aug. 21

: Sep. 4
E-letter #2:

Sep. 18

Oct. 2
Oct. 16

Nov. 6
Nov. 20

Dec. 4
Dec. 11

ONLINE TOPICS

JANUARY

¢ Motion Control
e CAD / CAM Software

FEBRUARY

¢ Enclosures
¢ Plant Maintenance

MARCH

¢ Adhesives & Fasteners
¢ Cutting Tools

APRIL

e Power Transmission
e CAD / CAM Software

MAY

¢ Welding
e Fabricating / Forming

JUNE

e Motion Control
e CNC Machine Tools/Cutting Tools

JULY

e Sensors
e Switches

AUGUST

Cutting Tools
Power Transmission

SEPTEMBER

CAD / CAM Software
Manufacturing Automation

OCTOBER

Safety Technologies
Welding

NOVEMBER

Hydraulics & Pneumatics
Enclosures

DECEMBER

Fabricating / Forming
Motion Control

LIVE DATES

10-Jan
24-Jan

14-Feb
28-Feb

13-Mar
27-Mar

10-Apr
24-Apr

8-May
22-May

12-Jun
26-Jun

10-Jul
24-Jul

14-Aug
28-Aug

11-Sep
25-Sep

9-Oct
23-Oct

13-Nov
27-Nov

11-Dec
18-Dec

AD CLOSE

19-Jdan

16-Feb

15-Mar

19-Apr

17-May

21-Jun

19-Jul

16-Aug

20-Sep

18-Oct

22-Nov

13-Dec

SENT

26-Jan

23-Feb

22-Mar

26-Apr

24-May

28-Jun

26-Jul

23-Aug

27-Sep

25-Oct

29-Nov

20-Dec

PiQ = Connesion PIQ




! Online Opportunities www.piq-mag.ca

Bystronic: Le meilleur choix.

@ PIQ Online

Advertising Rates
PIQ’s newly re-designed website provides === g

PRODUITS coor - .
. = — (non-rotational):
video, and links to the latest news and LIHOUETRE GURE OO :

technical information for those engaged o I wr 10 7 Leaderboard

in the manufacturing production and : 728 x 90 pixels $500/month
purchasing functions and is tightly i 4B Big Box

integrated with our print product. We 'y 300 x 250 $500/month
provide our readers and visitors direct

access to a host of online tools and Skyscraper

services. Visitor traffic to the PIQ site T 120 x 600 $500/month

continues to grow making it an excellent e i | AEDUISEZ . Banner

marketing platform for your online 468 x 60 $400/month
pre.sence. PIQ pl’ll'lt |ssu'es grg Tile/Button
delivered and available in digital 125 X 125 $200/month

format on the PIQ site 24/7.

Produits pour Pindustrie québécoise E-LETTER Rate Card
“NOW.

D S A i @ E-newsletter

' 76.8% of respondents find PIQ’s E-newsletter a useful
source of information (you receive a lead report, see below)
Now there are twice as many opportunities for you to deliver your
marketing message through the twice a month E-newsletter written by
PIQ’s editors Rob Colman. The E-newsletters have become an integral
part of our increased editorial coverage connecting with our readers.

ADVERTISING RATES PER E-LETTER:

Leaderboard 728 x 90 pixels — $600 net. (vou receive a lead report, see below)
Skyscraper 120 x 600 — $600 net. The PIQ custom E-blast allows you to
Banner 468 x 60 — $350 net. create your own E-blast offer to PIQ’s
Tile 125 X 125 - $250 net. readership. The format consists of an
Sponsor message: Logo, photo and 50 words $950. editorial news lead from the editor.

*PIQ readership study, Sept. 30, 2011 ) . -
As a single sponsor you will receive 2

@ PIQ Connects (you receive a lead report, see below) . banner ads. The E-blast has a history
With a reach of over 6,000 PIQ email subscribers, PIQ CONNECTS issued montnly, | rok== Comnexion PIQ | | of very high open rates and is sent
profiles your products and services to Québec’s industrial market at a very low cost, | ===t to over 6,000 email subscribers.
Advertising your products in this cost effective digital media is easy. Just send us — The E-blast offers marketers an

your logo e product image * 25 word description ® URL link opportunity to contact buyers directly
As an advertiser you will receive a report on the subscribers who clicked on your with their customized product offer.
site including name, title, company name, address, phone number, company size
and industry classification. Reach prospects in Québec’s industrial market who
recommend and buy products and services for a net cost of just $495.

Banner 468 x 60 pixels
Banner 705 x 290 pixels.
Advertising rate $1,795 net.

@ Lead Report

iption Date # emails Total Unique Click Total # click Open i Compan Last First " Clicks on
Description S8% delivered Opens th?'oughs throughs Rate Ad image Naﬁ'ey Neme Name JobTitle s

Bamn -

panilAICS

" R Com|
Phone# City Province Address Postal Size code

==
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We supply you full contact information in an Excel format - excluding e-mail addresses - from those who clicked on your offer.
PLUS complete metrics, including open rates and a click-through report.




2012 Pi@. Advertising Rates

B/W RATE

Tabloid live type area: 8-5/8” x 12-1/4”

AD SIZE DIMENSIONS 1x
Tabloid tri 9-5/8” x 13-1/4”
abloid page (trim) X $4.770

Tabloid page (bleed) 9-7/8” x 13-1/2”
1/2 Tab horizontal 8-5/8” x 5-3/4”

. $3,190
1/2 Tab vertical 4-1/4” x 127
1/3 Tab horizontal 8-5/8” x 3-3/4”

. $2,685
1/3 Tab vertical 2-5/8” x 12”
Jr. page 6-3/8" x 9-3/4” $3,190
1/2 Page jr. island 4-1/4” x 7-1/4”
1/2 Page jr. horizontal | 6-3/8” x 4-3/4” $1,905
1/2 Page jr. vertical 3-1/8 x 9-3/4”
1/3 Page 4-1/4” x 4-3/4” $1,445
1/4 Page vertical 3-1/8” x 4-3/4” $1,050

3x 6x 9x 12x
$4,610 $4,450 $4,255 $4,095
$3,085 $2,935 $2,820 $2,790
$2,590 $2,485 $2,340 $2,280
$3,085 $2,935 $2,820 $2,790
$1,865 $1,755 $1,695 $1,610
$1,405 $1,300 $1,245 $1,205
$1,025 $970 $930 $875

Four colour: $1,125 ¢ Standard colour: $375

SPECIAL POSITIONS:
For cover positions, add
25%. Other requested
positions, add 15%.

SPECIAL COLOUR:
For additional colour,
matched, PMS or special
colours, please contact
your Annex Business

COMBINED RATES:
Advertisers who utilize more
than one Annex Business
Media publication are entitled
to frequency discounts

FOR EXAMPLE:

6 Jr. pages in MP&P and

6 Jr. pages in PIQ (Produits
pour I'industrie Québécoise)
earns the 12 time rate in

Media representative. earned in all publications. both publications.
—
L 1/2 tab hor. 1/2 tab vert 1/3 tab hor. 1/3 tab vert.
trim size 8.625" x5.75" 425" x 12" 8.625" x3.75" 2.625"x 12"
. 9.625" x 13.25"
live area
8.625" x 12.25"
tabloid page
including bleed (1/8)
9.875" x 13.5"
N——
. page 1/2 page jr. island 1/2 page jr. hor. 1/2 page jr. vert. 1/3 page jr. 1/4 page vert.
6.375"x9.75 4.25"x7.25" 6.375" x 4.75" 3.125"x9.75" 4.25" x 4.75" 3.125" x 4.75"

DIGITAL REQUIREMENTS:
We accept digital files that meet the following criteria:

¢ High-resolution PDFs created with InDesign, Quark Xpress,
(2,400 dpi-150 line screen, all fonts embedded,
CMYK with no spot colours or RGB images).

o EPS or TIFF files created in lllustrator or Photoshop (300 dpi with
all images embedded and fonts as outlines).

® Process colour (CMYK) ads must be supplied with a high-resolution,
full-colour, contract-quality proof to ensure proper reproduction.

o Black and white ads must be supplied with a laser proof.

PLEASE NOTE: We do not accept ads created in Microsoft Office/
Publisher programs, Corel Draw (only if exported to Illustrator), film,
DCS or CopyDot files.

WEB SPECIFICATIONS:

¢ Image Dimensions: 300w x 250 pixels, 728w x 90 pixels, 468w x
60 pixels, 120w x 600 pixels, 125 x 125 pixels

¢ Image Type: .gif, .jpg. or Flash (Must be regular Flash with
embedded URL to set tracking — no swish files.)

* Image Animation (Gif): Single to infinitely looping banners accepted.

Note: Flash files are not acceptable for e-products.

¢ Image File Size:
© 50k maximum for static or animated GIF
© 50k for Button Flash
© 80k for Banner Flash

o Linking URL: An active URL must be provided.

o Testing: All creatives must function uniformly on both MAC and PC
platforms, as well as multiple browser versions of Firefox, Internet
Explorer and Safari.

For further information, please contact your account co-ordinator,

Alice Chen, at achen@annexweb.com or 905-713-4369

FOR ADVERTISING
INFORMATION
PLEASE CONTACT:

GROUP PUBLISHER
Nigel Bishop

905-713-4395
nbishop@annexweb.com

ADVERTISING SALES
Ron Salmon
905-713-4362
rsalmon@annexweb.com

Peter Tams
514-984-2668
ptams@annexweb.com

Roger Heritage
905-713-4346
rheritage@annexweb.com

Annex Business Media
222 Edward Street
Aurora, Ontario L4G 1W6
Tel. 905-727-0077

Fax 905-727-0017

We are one of Canada’s largest
B2B publishers, producing 40+
B2B magazines and directories,
40+ websites and e-news
products, and numerous
conferences and events. But
we are much more than just
publishers — we also provide

a full range of custom printing
and publishing services,
custom digital media and video
production services and event
and sponsorship services.

We would appreciate the
opportunity to discuss how we
can provide solutions for any of
your marketing needs.

www.annexweb.com



